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v" BopoTta B Mup rnobansHomn
cTpaTern4yeckon nHpopmaumnm

v TonHas nHpopMaumMoHHas
apxuTektypa ans Bawen
opraHusauuu

v CTpyKTYypMpOBaHHbIe JaHHbIe MO

oTpacndamMm n nx aHarnums

=[1nqa yero aT0?

v' MNonHas kapTuHa 6u3Hec cpeapl

v BO3MOXXHOCTb OTCNEXnBaTb

CUTYyaumio Ha pblHKax U CMeXHbIX

oTpacnsix, ycrnosus paboThl,
noTpebutenbckue TeHaeHUNN

v JdbdeKkTnBHOE Ucnonb3oBaHme

nHdopmMauum

= Y10 B HEM?

4 CraTnctuka, oT4yeTHhl,
KOMMEHTapum

v' 4,000 BMOOB NPOAYKTOB U
ycnyr

v' 115 MUNNIMOHOB eanHuUL
JaHHbIX

v' 17,000 nonHbIX TEKCTOBbIX
OTYEeTOB: rnobanbHbIX,
perMoHanbHbIX, No
CTpaHaMm, No KoMMnaHnsaMm

sad VHOyCTPUK
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P aSS p O rt 3TO Market Sizes  Historic Mumber of Trips '000 trips

Key: B Related Analysis  1th Chart this Row O Analysis by country

Change View 2005 =

* Habop yHMKanbHbIX MIHCTPYMEHTOB AJ1S

United Kingdom

- r no Arrivals from Australia 910,65 94
peLlleHns 3agad ntobon CnoXXHOCTH _ _
- o Arrivals from Austria 271,23 28
- VI o ~ no Arrivals from Belgium 670,1 61
HTEerpnpoBaHHbIN OO0CTYN K MeXXAYyHapOodHbIM T ivele from Canade - -
CTaTUCTUYECKMM AaHHbIM, AeTalnbHbiM OTYeTam g o Arrvals from Denmaric 00
- o Arrivals from France 2.826,0 3.13
N aKTyaJibHbIM KOMMEHTapPUAM 3KCNepToB [ = Arrivals from Germany 3.024,9 3.14
~ wo Arrivals from Ireland 2.782,2 2.79
MNPOBOIO YPOBHA ~ uo Arrivals from Italy 1.159,2 | 1.42
- uo Arrivals from Japan 321,8 33
= [LInpokunii cnekTp AaHHbIX, coaepKaLyuii o
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OcobeHHOCTU cucTeMsbl

= BCS MH(popMaLMsA cTaHAapTU3MpoBaHa Ans
BO3MOXHOCTU CpaBHEHUS
WHAYCTpUIA/KaTeropuii B pasHbix cTpaHax

= cTaTUCTUYECKME TabnuLbl, OTYETHI MO
KaTeropusiMm 1 cTtpaHam, KOMMEHTapum
aHanUTUKOB, NPOUNMPOBaHNE KOMMNAHWN

» neUHULNM KaTeropmum ¢ TOYHbIMU
onpeaeneHnamMmm

" BO3MOXXHOCTb 9KCMNOPTUPOBATb JOKYMEHT B
nad-ann, ekcenb, COXPaHUTb Ha
WHTEPHETOBCKOW CTpaHUyKe

* MOCTOSIHHAsi MOMOLLb HaLLero cneumnanucTa
Npu noucke nHgopmaummn n oby4yeHmm konner
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B kakon popme Bbl NonyyaeTte MHGPOpPMaLnIo

Statistics Global reports and briefings Company Profiles

Market Sizes Historic  Number of Trips ‘000 trips

Homogenising the brand strategy

Tourism Overview

Key: B Relsted Analysis  th Chart this Row O Analysis by country

Africa vs Global Tourism Performance

- Samsung deliberately makes as few regional-specific

+ Although numbers of visitors are smaller than for most other regions, Africa’s growth between 2004 and 2009 was branding concessions as possible, and the company’s

outpaced only by the Middle East and North Africa region.
« Growth of 9.3% is expected for 2010, and visitor numbers are expected to reach 39 million by 2014
+ South Africa, Madagascar, Kenya and Zambia are all predicted to show growth of over 10% in 2010.

declared strategy is to create brand unity in all its global
markets.

- Samsung is seeking to build stronger brand consistency
an a global and regional basis. The company plans the

United Kingdem

« Of the world's Top 50 tourism destinations according to the number of arrivals, as defined by UNTWO, only South roll-out of 2 global marketing strategy aimed at creating

[T - | Arrivals from Australia 910,68 94 Arica (25th) makes it onto the list. & consistent brand idertity across product categonies in
- - Arrivals Performance by Reglon 50 markets, end wil invest in brand-building sponsorship
r mO Arrivals from Austria 271,3 28 9 Lo, and product design to create a mare unified brand
_— spanning products in its mobile, TV, home
.o Arrivals from Belgium 670,1 51 8 entertainment, IT. sppliances and business divisions
. 7 Africa - This unification took a variety of forms. Most visibly. it
. was implemerted by its two principal sports sponsorship
| =] Arrivals from Canada 790,8 86 3 G . deals - the company was 2 global I0C Olympic GaMes ., The company has also launched a number of stand-
X > 6 millic portner for Bejjing 2008 and the shirt sponsar of alone retail outlets for the whole Samsung Electronics.
| =] Arrivals from Denmark 507,0 49 ® Chelsea FC. with a S-year deal worth en estimated £50  Lortfolio, a5 well a5 @ numbsr of in-store stores in
§ s Iustalasia_gmE?ste Eutope rs million, Wg‘ﬂl' DWTT“" 2005 dUI:" "5:3 ?szagl slBctncal specialists, in selected markets
r no Arrivals from France 2.826,0 3.13 s} season. Chelsea shirts camed ihe Samsung Mobile + These retailers support brand unity by carmying a full
4 v camying @
z ° Latin A :’;'GM now reads only Samsung. o promate te €01 i of cansumer appliances and consumer
i { B AMedios, electronics
- o Arrivals from Germany 3.024,9 3.14 3 INorth « The brand continues with its strategy to promole itself
3 g JAmerica through important sports activities such as the
| =] Arrivals from Ireland 2.782,2 2.79 Vancouver 2010 Winter Olympic Games and promoted
X 1 cross-marketing campaigns with lucury brands while
~ ao Arrivals from Italy 1.159,2 1.42 jestern Europe creating products in parinerships with other companies.
04 toincrease their premium image
|t -] Arrivals from Japan 321,8 33 0 1 2 3 4 5 6 7 8 9
o 200412009 CAGR % volume

Country

City repor

reports briefings

und Tourism

+  Despite the global economic downtum and the Chinese govemment's financial stimulus to boost domestic
tourism, outbound departures stil increased by 3% in 2009, 10 reach 35 million. During the forecast period,
outbound departures are expectedto increase by a 7% CAGR. to 49 million wisitors.

s+ Chinaistoutedas economy, andth asnotbadk byth ic d
in 2009. Cutbound amuch-needed RMB26§ billion mte the economies of destination
countriesin 2008, As the global economy recovers and consumer confidenceis regained, outbound towrist
expenditweis expectedto enjoy a 6% CAGR. toreach RMB353 billion atthe end ofthe forecast period.

Inbound Arrivals by Source Country

Crisis leads to tourism decline Hotel Arrivals to
Lisbon City by Country 2009/2014

+ According to the National Statistics Institute (INE) and

Turismo de Lisboa, the various types of accommodation ‘000 people ) Cabi ) +  HengKong and Macauvill remain China s favourite destinations going into the forecast period. However,
throughout Lisb istered an estimated total of £ hong ome ’
roughout Lisbon city reg AN simel A s 3538 4073 151 as Chinese tourists will enjoy an
1.9 milion international arrivals in 2009, representing a "
e CAGR. The lower cost of iving in the Philippines and diversified tourist attractions, ranging from diving
PIRYIONS yoo France 1710 1869 93 spotsto historical sites, will attract 547,000 visitors by 2014 More affluer Chinese tourists will wantto
+ Asharp deciine in major inbound markets as a direct travelbevond East Asia, and countries such as the US and Australia will enjoy strong vehume CAGRs of
resultof the 9"’&' oconomic oriels was the "“”!""' i Germany 150.7 1820 140 10% and 9% respectively in the forscast period ’
egati
+ In Europe, the number of tourists coming to the city from  jtaly 140.1 1589 134 s  Therise of Chinese tourists hasnot gone unnoticed by NTOs in many countries. As traditionalhigh A EE
the UK dropped by 21%, while italy and Germany also spenders fromthe US and Ewope cut dovn on long haultravel, Chinese tourists have beenidentified as
experienced significant deciines of 13% and 7% UK 1212 1947 " replacements. Countries such as Thailand, Singapore, Malaysia and Australia are busy trying to atiract SRXSTAT @ SR —. brboctlteinlitlion ool S M0
respectively. Chinese tourists by setting up tourism offices in China, offering the Chinese lansuage on their tourism e -
 Onthe other hand Spanish and French visitor numbers.  Brazil 156.1 195.7 254 websites. Chinese andregionzl low cost cariers will also drive outbound tourism. = 218064 . 7 =3
grew by 3.5% and 2%, respectively, but not enough to ey o \ i
offsethe losses by their European counterparts. us 1265 1385 95 ptigy 08 n o
+ Declines by other major markets outside Europe 4 CATEGORYDATA pro =%
Included Brazil and Japan, which felby 10% and 5%, o 20 o) & g S 204% N
1eepechvely, while US Visor aumbers graw by S.3%,  jgpeq 293 330 126 Table 10 Departures by Desfination: 20042009 oo 50 Fonanaie s
+ Overthe forecast perlod arrivals to Lisbon hotel S i3 T DA
establishments are forecastto grow by aimost 16% asa  Other 6006 710 184 200 psople
result of gaining back international demand with the
recovery of its major feeder markets and the popularty ~ TOTAL 18813 21729 155 2004 2005 2008 2007 2008 2009
:’ LL““L" as an affordable, culture-laden cty break Australia 2513 285.0 3085 3575 356.4 3421 . .
lestination Source Austria 205.0 2230 2564 2822 2733 2385 | k t I t m
Cambodia 1026 1235 1305 14058 1478 532 + INKS 10 rea | e news
France 4378 5010 6739 7167 3798 3302
Germany 2109 2349 2517 2716 2525 2305 g
Hong Kang, China 77884 80265 84402 90902 93800 94113 Sl teS
India 341 449 523 881 533 410
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Passport Industrial - 063op Ha 360° Kaxxaowu oTpacsiv NPOMbILLSIEHHOCTU

Manufacturing Wage
in 2013 in Selected Economies
USS perhour
55
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= Hong Kong, China
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Es— China
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DATAGRAPHIC BUSINESS ENVIRONMENT

n The Global Picture of Manufacturing
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of employed population in /
manufacturing, highest globally in 2013 A

Mamufacturing as a % of Total GDP

Countries with Highest % in 2013
Employment in Manufacturing 2013 W25.0+ W12.0-149
of total employed population W20.0-249 EEOA1D
i — )
hashisos W15 0-199 0.079
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Passport Industrial (B2B)

Passport Industrial OB30P BCEX OTPACJIEM 9KOHOMMKW: 18 KPYNHENLUMNX
CTPAH

YHuKanbHoe nccriegoBaTefibCKoe peLleHne, npegoctaesnstowee aHanuad 177 otpacnen npoMbILLIIEHHOCTH
18-T1 KpyNHENLLMX SKOHOMUK MUpa, NpeacTBanstowmnx B obuien coBokynHoctn 78% muposoro BBI.
Passport Industrial sBnaeTca BegyLuen OHManHoBoW cUCTeMon MHGOPMaLUK BbICOKOrO YPOBHS O PbIHKE.
[MpegnaraeTcs MHTYUTMBHO NOHATHAA HaBUraumns No MOLLHbIM CTaTUCTUKNYECKUM OaHHbIM U OTYeTaMm, npu

MOMOLLM KOTOPOW Mofb30BaTeNN HarnsgHo BOCNpUHUMaT 6onblune 06bEMbI MHpoOpMaUmmn, 4To
MOMOraeT NPUHATb SICHbIE, YBEPEHHbIE PELLEHUS.

PRIMARY MATERIALS

2 E France Toggle Labsls OF |- [+] >» |
on and Real Estate iness Servi

CHOOSE A METRIC i

PRODUCTION {TURNOVER)
Growth

Retail and Wholesale
‘QUICK STATS & PERCENTILE RANKING
selected category quick stats vs other categories

Production (turnaver) 12 8, 585.7
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2011, U5 2-‘036'9

Growth
2011-14 CAGR, % 0'6

Size
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Bce knacTtepbl 3KOHOMUKHA

sal Industrial

Attractiveness index

SEARCH TREE RANK COUNTRIES RANK CATEGDRIES Pl CORp T i B 12

Select category... v Choose a category hd For a geography... b (gt eslanem b ki
¢ Size @ Forecast A
I~ Growth " Historic @ Size L D?ﬂguHAESCE)ﬁETADS
{ e " Growth " Historic

ANALYSIS FINDER  Per cap.

All Analysis v

Select Geography ... v analytic Industrial v

Articles and opinions etc. Production Trends Reports

Russia’s Space Industry is about to Regain Its Former
Glory. Or Is It?

Opinien | 29 Apr 2013

After a protracted period of decline and several recent

Vykintas Marscionka p. P o )
Z launch failures, Russia is aiming to restore some of its

Analyst - Industrial . ; .

former glory by boosting space industry spending more

than RUB1.6 trillion over the period of 2013-2020,
which includes building new launch pad and developing

rockets able to reach moon and even Mars. However,
current state of the industry might prove too big of a
burden to achieve these monumental goals.

Car Manufacturers in Russia Enjoy Robust Growth

26 Apr 2

Government Hopes to Bolster Shipbuilding in Russia

Py t | 18 Mar 2

The Russian government hopes to change problems in the shipbuilding industry with an investment in a
long term commercial program.

Industry environment

s Despite increasing import penetration, the growth of the local industry R g and Valves - 1SIC 2912 R
imps, Compressors, Taps and Valves - ~Russia

market, as the industry’'s turnover expanded by 41% over the review pe
2012

Manufacturing of taps and valves was the fastest-growing category, in
annum and being the largest sector in the industry with 36% of total turnc
in share from 2006. The pumps category increased by 45% and becam:
industry with a 27% share in 2012. Parts, maintenance and installation re Y

with 25% of total lumover at the end of the review period weas wen 9 p?

Supply structure
Chart 11 Supply Structure (£ million, in 2012,
= e ﬁ_rﬁj E Frotr L

211 Taxes less Subsidies OA% | Taxes less Subsidies @ - -
204 Labour Costs 96%
Industry and sector forecasts
Monetary Intermediation 188 Opereling Costs
Architectural and Engineering Services 504 Senvices 108% _ Index 1997=100
Other e
Road and Transport 527 3,600
Passenger and Freight Sestend -
Other 398 Communications 3,200
Production, ol " 2,200
9% v
Other 86 e
2400
Pumps. Compressor. Taps and Valves 200
Cutlery, Hand Tools and General Hardware 122 Durable Goods 124% 2,000
Other 278 1,600
ks st s Beciren )
1,200
Pumps, Compressers, Taps and Valves
in Russia 200
58%
Key playel‘s Grundfos Istra 0G0 200
53% 0.0
@ Uralelektrotyazhmash Uralgidromash OAO
g ®f PP F e FFFeFF LD DS
o
44%
® K Novomet —— Pumps, Compressors, Taps and Valves  —— Hydraulic and Pneumatic Powser Mators
86.0 42% — Pumps —— Compressors
®Tyszhpromarmatura ZAO — Parts, Maintenance and Installation — Taps and Valves
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Passport Industrial - 0630p Ha 360° kaxxgon oTpacnv NPOMbILLIIEHHOCTH

CTATUCTUKA
nPon3BoOACTBO
»» & neT nporHosa

»» npOVI3BOD,CTBO B OEHEXHOM BblpaKeHnn
B LleHaXx npoun3soanTend

»» VHOekc ueH npovssogutenen
»» NHgekc obbema npon3BOACTBa

MUMIMOPT U SKCNOPT

»» 06bEM MmMnopTa u akcnopTa

»» Ton 5 HanpaBneHui akcnopTa
»» Ton 5 HanpaBneHun nvnopTta
»»[lonsa nmnopTta B pa3mepe pbiHKa
»» [lons akcrnopTta B MPON3BOACTBE
»»BHelwHeTOproBbI 6GanaHe

PA3MEPbI PbIHKA

»» OB6BbEeMbI MPoAax No LieHe 3aKyrnLNKOB
»» OO6beMbI 3aKyrnOK JOMOXO3ANCTB

»» O6bembl B2B nokynok

»» OB6BbeMbI roCyAapPCTBEHHbBIX 3aKyrnokK

© Euromonitor International

OUPMOIPAD®UKHA
»» KonnyectBo komMnaHum

»» Kon-Bo MUKpO, 3KCTpa Marnbix, Manbix,
cpeaHuX 1 60oMbLUMX KOMAaHUN

»» [lons npon3BoAcTBa MUKPO, 3KCTpa
MarnblX, ManblX, CpeaHnx 1 6onbLnx
KOMMaHum

»» Oonun komnaHum gna Ton 5
npoussoauTenen

OTPACIEBbIE LIEHbI U OXOOHOCTb
»» CToumMocTb Tpyaa

»» Kon-Bo paboumx

»» CpefHue 3apnnaTtbl

»» Hanoru

»» OnepaLuoHHbIe 1 MPOV3BOACTBEHHbIE
3aTpathbl

»» [Mpubbinb
»» [loxogHocTb (%)

WHOEKC NMPUBJNEKATEJIbHOCTH

»» Bceobbemniowlas oLeHka
hYHKLMOHMPOBAHMS OTpaciuv B
CTabunbHbBIX U COXHbIX SKOHOMUYECKMX
YCIOBUSIX

OTYETHI

»» Cbiwe 3000 oTyeToB

»» AHaNM3 KNOYEBbIX TEHAEHL NN
ansa scex 177 vHAycTpun

[hart37 Supply Structure (RS million, year 2010)
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[Mpooaxun B2B — oueHnTe cambie bonbLuMe KaTeropum
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Visual Industrial Dashboard
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QUICK STATS & PERCENTILE RANKING
selected category quick stats vs other categories
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CTtpaTternyeckuin noadbop MCTOYHUKOB — KTO SIBMNISIETCA 3KcnopTepamMm?

Visual Industrial Dashboard
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CtpaTtermyecknm nogdbop NCTOYHUKOB — KTO HA 9TOM BorbLue BCEero
3apabartbiBaeT?
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selected category quick stats vs other categories
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AHann3 B3anmMogencTBust otpacnemnm — KNMeHTbl/NoCcTaBLLUUKN?
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YnpaBneHne puckamm — HaCKONbKO cTabunbHa ndydaemas otpacrnb?

Chart 3 Binary Diagram of Attractiveness Index
* Economic activities, performing well in risky Economic activities, performing well in both
50 economic environment but performing lowsr risky and stable economic environment
than average during the stable economic
growth periods
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BN PASSPORT: CITIES
I'IacnopT: «Fopo,ua» - 3TO Hambonee BaXHbIN UCTOYHUK COLManbHO-3KOHOMUYECKMX NoKa3aTenen, aHannTn4ecknx

OaHHbIX, 3KCMNEPTHbLIX OLIEHOK MO pa3findHbIM ropogamMm mMmupa.

ﬂ DATAGRAPHIC CITIES
Exploring Emerging Cities Beyond BRIC
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1 150 ropogoB Mupa

" » uctopuyeckme gaHHele Ha nepuog 2005-2012 r. u
nporHo3bl Ao 2020 roga

=» 120 ropogoB 1 ypoBHSA ¢ 270 couunanbHO-3KOHOMUYECKNMMU
nokasarensmm

=» 730 ropogos 2 ypoBHSA ¢ 170 coumanbHO-9KOHOMUYECKUMU
nokasaTtensamm

Consumer Congumer
Contumar profie expendture:
ity Mestyle Caty sMcedabity
LBy result in cwhich deteomines houting expenses
L "‘[“T!:""' iy ohen eatup NCOme
s wrphut
Cooumer
A Sadal Conpumer
% PP ¢ W expandture 00
300 houting) tanapon & housing
*32.6% +13.0% +31.1%
I hoveshabl lncome " spending per " spendurg pee
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Yrny6neHHbI 1 CBOEBPEMEHHbIN aHanM3 NoMoXeT Bam noHATb Maclitab n HanpasreHUs 3KOHOMUYECKUX U

noTpedbuTeNbCKUX TEHAEHUMI B ropoaaXx.

Beijing City Review

Cities | 03 Apr 2013

Beijing Review At A Glance

Understanding Beijing Review Structure

Chart 1 Overview

Report structure Economy of the city
Economic structure
Understanding cities: of the city and its
key relationships praductivity
advantage...

Key measures

I ity
(GDP per ampl 3]

Beijing in 2011, +136%
compared to the rest . -
of the country in praductivity

Source: Euromonitor International

Key Facts On Beijing

Summary 1 Key Facts On Beijing 2006, 2011, 2020

Indicator

Share of Services (% of total GDF)

Total GDP (RMBE million, current prices)

Real GDP Growth (%&)
Unemployment Rate (%)
Population: January 1st ('000)

Source: Euromonitor International

Consumer
Consumer profile expenditure:
City lifestyle
weatisually result in «which determines
higher average consumer
h hold income... preferences...
Consumer
Average annual expenditure
h ld income (excluding transport
and housing)
+107% 3%
in househald income n ;?;nsgl"‘ng;or
2006 2011 2020

64.0 67.7 -

811,780 1,665,528 4,348,543

13.0 12.1 2.0
2.0 1.4 -
15,567 20,185 25,736

Consumer
expenditure:
City affordability

«..while transport and

housing expenses
aften eat-up income

surplus,

Consumer
expenditure on
transport & housing

+66.1%

in spending per
househald

Industrial Make-up

Chart 3 GDP By Economic Sector 2011

As %% of country total
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Source: Euromeniter International

Chart 4 Industrial Composition Of Beijing 2011

GDF
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Source: Euromonitor International

Beijing i= regarded as the political, educational and cultural heart of China. In 2011, the city
accounted for 4% of the country's total GDP, with a large part of GDP stemming from the service
sector. Being an administrative centre, Beijing employs 17% of its workforce in the public services
industry; for comparison, public services account for 13% of jobs in Shanghai and 15% in
Guanazhou.

Beijing is striving to catch up with Shanghai and Hong Kong, China's economic and financial centres,
and iz focusing on attracting multinational corporations providing high value-added services.
Admittedly, the city faces a number of urban challenges in its pursuit, such as water shortages and
extreme pollution, which downgrades the attractiveness of Beijing to many investors.

Construction in the city has been considerably boosted by immense infrastructure developments and
the opening of new wvenues, completed in time for the 2008 Olympics. Beijing is still experiencing
rapid urban expansion, but, at the same time, the city is suffering from a severe shortage of land.
Beijing's expansion is occurring at the expense of already =carce farmland, resulting in =ocial
conflict, not to mention inflated land prices.
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